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Framework

New legislative tools (EU Regulation 1143/14) imposes a series 
of actions to the public adm as well as to private sectors

General lack of knowledge both in the public as well as among 
professionals; major obstacle to the implementation of the EU 

Regulation and in general to action



Main aims

Contributing to implementation of EU regulation 1143/14

Raising awareness of Italian citizenship on the invasive species 
issue and encouraging the adoption of responsible behaviours 

aiming at reducing the risk of further introductions.



Main expected results

Reducing the rate of introduction (both intentional and 
unintentional) of IAS and mitigating their impacts

More effective management of IAS in Italy



General strategy

1. Regular press releases, on different aspects of the issue (IAS 
and Mediterranean sea, IAS and climate change, regional data 

on IAS – Lazio, Tuscany, etc.) 



Media coverage (from January 2017):

5 reports on TV National newscasts (Tg
Leonardo (Rai3); Tg2; Rainews24; Sky Tg24; Tg2 
night )

3 radio interviews on national channels

7 press releases and 128 articles (on web and 
papers)

1499 persons reached by posts on facebook in 
the last week (21/11 - 28/11) and 510 visualisations 
per day on twitter



General strategy:

2. MoUs with national (and local) authorities and associations 
(ex. ANVE – the national association of nurseryman exporters;

Sgaravatti group, the most important and ancient Italian 
company in the field of greenery )



General strategy:

3. Presence on major national fairs on 
hunting, nursery, exotic pets...
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Training the trainers: 
the MULTIPLIER figure

To ensure the spread of correct information and the 
dissemination of knowledge to the public both 

during and beyond the project duration



General strategy:

4. Communication, information and training campaigns 
specifically designed towards different target audiences and 

stakeholders



Work with other Life programmes

Press releases on projects dealing with IAS, to provide positive 
stories and at the same time support other projects



Technical and communication staff of 
protected areas 

Awareness of 
protected areas 

visitors

Educational paths and materials for schools 
Educational-experiential paths for everyone!
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Technical and communicaiton staff of 
botanical gardens, zoos,

aquariums, scientific museums

Awareness of visitors



Hunters and anglers (hunters associations
and wild game producers, anglers
associations, fish stock producers)



Dealers and business owners

(plant nurseries, aquarium and 

pet shops)
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Airport operators of the 10 main Italian airports
(Roma Fiumicino and Ciampino, Milano Malpensa and 
Linate, Bergamo, Venezia, Bologna, Pisa, Napoli, 
Catania)

Info point at Fiumicino airport

Awareness of 
travellers
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In 4 national protected areas (180), 
Muse, Science Museum of Trento (40) ,
Cagliari botanical garden (25)

245 multipliers

Already planned other event for lazio 
region protected areas, Botanical 
garden of Catania and Rome, 
Bioparco of Rome, national meeting 
of zoo gardeners 
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Conclusions

The adoption of the Regulation 1143/2014 indeed important, 
but not sufficient! 

Invasions are the result of human agency, and it is essential to 
change our habits to reduce the problem, encouraging 

responsible behaviours

Rigorous information, awareness raising, involvement of the 
different sectors, are key pillars for preventing new invasions, 

as well as to effectively address already present IAS
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take a picture!

Support ASAP…. 


